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QNeST: Quality Network on Sustainable Tourism

The QNeST project (Quality Network on Sustainable Tourism) aims to promote and fulfill the economic potential of the common and exceptional features of the cultural, traditional and environmental heritage of the Adriatic – Ionian area.
The Network is based on a transnational model of participative interaction between private and public stakeholders such as traditional operators, tourism service providers, cultural and environmental associations, craftsmen, institutions and local communities.
The QNeST project envisages the launch of an Adriatic – Ionian vision and strategy for the development of new quality tourism solutions, based on co-design processes involving key-stakeholders at local and higher levels and the capitalization of existing best practices related to the most interesting features of sustainable tourism.
The project focuses on the ability to preserve and promote cultural heritage linked to traditional crafts, to carry out environmentally sustainable initiatives, to promote and enhance food traditions associated with the Mediterranean Diet and to strengthen the development of accessible services.
The QNeST project will launch a common brand, representative of quality standards for sustainable tourism, and will simulate the creation and promotion of a quality network of Adriatic – Ionian players and economic stakeholders, operating in tourism sector or indirectly linked to it. 
The definition and attribution of the “QNeST Brand” will be the result of activities designed to identify a common cultural identity linking the communities of the territories of the Adriatic – Ionian Region.
QNeST will ensure the implementation of a common strategy through the launch of demonstrative initiatives designed to: promote the quality network and the common brand; stimulate the exchange of information among network members by means of a collaborative ICT platform; improve the use, at local and transnational levels, of best practices; and raise awareness regarding the development of quality and sustainable tourism.

Partners
· Lead Partner: University of the Salento (Italy) – Department of Cultural Heritage, in cooperation with DISTeBA (www.unisalento.it)

· PP2: Chamber of Xanthi (Greece) – Chamber of Commerce & Industry of Xanthi, Thrace (www.ebex.gr)
· PP3: TEI of Epirus (Greece) – The Technological Educational Institute of Epirus, founded in 1194 in Arta (www.kic.teiep.gr)
· PP4: Regional Union of the Chamber of Commerce of Veneto (Italy) – European Policies Department – Eurosportello (www.ven.camcom.it)
· PP5: Ministry of the Economy (Montenegro): Directorate for Development of Small and Medium Enterprises (www.nasme.me)
· PP6: Istrian Development Agency (Croatia) – IDA is one of the leading Croatian development agencies (www.ida.hr)
· PP7: University of Primorska (Slovenia) – Faculty of Tourism Studies (UP FTS Turistica) (www.upr.si)
· PP8: Labirinto Social Cooperative (Italy) – It is company which works in the field of welfare services (www.labirinto.coop) 

Associate Partners
· Puglia Region, Dep. Of Economic Development (Italy) Industrial Research and Innovation Section
· Chamber of Commerce of Lecce (Italy)
· FEST – Foundation for European Sustainable Tourism (United Kingdom)
· Chamber of Commerce of Thesprotia (Greece)
· Integrated Social Economy District Northern Merches (Italy)

WPT1: Co-Designed QNeST Strategy and Pilot Action for a Transnational Network
· Establishment of the Model for quality tourism in cultural heritage, the Mediterranean diet, sustainable environment, social wellbeing and the disadvantaged
· Execution of baseline studies and identification of best practices in sustainable tourism
· Participative workshops for the launch of transnational strategy and an action plan in the quality tourism sector

WPT2: Quality Brand, Shared Awareness and Network for the Sustainable Tourism in the Adriatic – Ionian Region
· Training in sustainable quality tourism for private and public stakeholders
· [bookmark: _GoBack]Creation of a QNeST Brand and launch of a transnational quality network
· Transfer of Brand to private stakeholders adopting tourist solutions based on the promotion of cultural heritage, the Mediterranean diet, environmental sustainability, social wellbeing and help for disadvantaged people

WPT3: Demonstration Initiatives for Pilot Routes and Sustainable Use
· Creation of a collaborative and promotional digital platform of the quality network
· Launch and use of co-designed Adriatic – Ionian Itineraries and routes in the fields of Sustainable Quality Tourism.
Project Duration: 24 Months (Start: 01.01.2018|End: 31.12.2019)
Get in touch: www.qnest.eu| FB: QNeST – Project UniSalento
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